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MEZINARODNI KODEX MARKETINGU NAHRAD
MATERSKEHO MLEKA MA SMYSL

Podil kojenych déti ve véku 0-6 mésicu a 20-23 mésicu podle napliovani Kodexu

= % vyluéné kojenych déti ve véku 0-6 mésicu
= % kojenych déti ve véku 20-23 mésicu

Zadna zdkonna opatieni
Néktera opatFeni Kodexu pFijata
Pravni Fad castecné sladén s Kodexem

Pravni Fad vyznamné sladén s Kodexem
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Breastfeeding statistics from UNICEFInfant and Young Child Feeding database 2023
Code status from WHO/UNICEF/IBFAN Code Status Report 2022
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THE INTERNATIONAL CODE OF MARKETING OF BREAST-MILK SUBSTITUTES
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Taking action to protect
children from the
harmful impact
of food marketing
A child rights-based approach
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